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Background 

Context

FVRD Strategic Plan, 2014-2018

FVRD Workshop, 2017

Federal Gas Tax Funding, 2018



Purpose and 

Value
Quantify the value of outdoor recreation 

activities

Offers strategic direction

Provides investment guidance

Insight for tourism marketing
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Entire year

25 activities

19 Survey 

Routes

131 Sites



Sampling Plan

613 sampling/car counting shifts

2,455 face-to-face surveys

Statistical Reliability: +/-2.0%



Results

7.4 million 

recreation days

$1.1 billion 

direct outdoor 

recreation 

spending





Economic 

Impact
$1.1 billion direct outdoor 

recreation spending

$1.8 billion with economic 

spinoffs

$662 million in GDP

11,700 jobs

$300 million in taxes



Recreation Days and 

Spending



Age and Gender



Activities by 

Gender



Visitor Origins 



Activity 

Experience Level



Indigenous 

Cultural

Interpretation

53% of outdoor recreation 

participants very interested

34% aware of traditional 

lands



Net Promoter Score

Likelihood recreationists would recommend the region as a 

recreation destination to others



Recreationist 

Satisfaction



Crowding





Conclusions

Recreation sector larger than believed

Importance of “soft” recreation activities

Verge of becoming a major destination

Leadership opportunity for the FVRD



Thank You

Project Sampling Team
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