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Background
Context

FVRD Strategic Plan, 2014-2018
FVRD Workshop, 2017

Federal Gas Tax Funding, 2018




Purpose and
Value

Quantify the value of outdoor recreation
activities

Offers strategic direction
Provides investment guidance

Insight for tourism marketing
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Entire year
25 activities

19 Survey
Routes

131 Sites



Sampling Plan

613 sampling/car counting shifts
2,455 face-to-face surveys

Statistical Reliability: +/-2.0%
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Results

Bl 4 million

recreation days
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Bl billion -

direct outdoor
recreation
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f nomic
1 billion direct outdoor

*.;;,

recreation spending

*

8 billion with economic

[EMl662 million in GDP
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‘million in taxes




Recreation Days and
Sppndinn

1NM%
60%

40%
29%

Recreation Direct
Days Spending




Age and Gender

B o
Under 24 years
Resident
I 000 .
23-34 years
- HA
35-44 years
B
45-54 years
I ),
F4-Ei4 years
58%
42%
I 107
65-74 years
W 20

15 years or older
Male Female




Activities by
Gender

26%

Hiking, Trail Running

Walking/Dog Walking _ 21%
Mountain Biking - 9%
Motorized/Off Road 8% Male .
Vehicles

Sport Fishing - Salmon 8%




Visitor

69% Greater Vancouver

1 Night
2 - 3 Nights
4 - 6 Nights

1+ Nights




Activity

Fxnerionre | eue
11%
Beginner 15%
12%
Intermediate
Advanced
Resident .
Visitor
Expert




Indigenous
Cultural
Interpretation

53% of outdoor recreation
participants very interested

34% aware of traditional
lands




Net Promoter JScore

Likelihood recreationists would recommend the region as a
recreation destination to others

DETRACTOR

1%
PASSIVE

%PROMOTERS - = NPS

NPS = 83%

86%
PROMOTER



Recreationist
Saticfartinn

8.9

Overall Quality 8.8
9.6
Friendliness of Locals 9.5
9.5

8.9
Access/Parking

3 5 Resident .
Signage/Wayfinding - 8.3 visitor [JJ
85 Total .

19

Crowding 8.1

8.0




Crowdilng

Backountry Skiing

Walking, Dog Walking
Snowmobiling

Event Participating, Watching
Hiking, Trail Running
Camping

Park, Picnic, Play in Park
Road Cycling, Gravel Grinding
Motorized Off Road Vehicles
Swimming, Beach Activities
Wildlife Viewing

Mountain Biking

Motorized Boating

Canoeing, Kayaking, SUP
Sightseeing, General Leisure

Sport Fishing




FISHING

14% OF TOTAL OUTDOOR RECREATION SPENDING VISITORS: 69% DAY | 31% OVERNIGHT

ACCOMMODATION
TYPE

Local S21%
B El_n NG Tn Greater Vancouwver A0%:

BC [other) ] 2%

AN OUTDOOR Caneda I 4%

usa 1%

CLUB Sueress M e POINT OF ORIGIN

EXPERIENCE LEVEL RESIDENT

AVERAGE

$311/person/day
$694/group/day

9% VISITOR
VISITORS AVERAGE

$440/person/trip

#

$982/group/trip

91%
RESIDENTS

$4,252/person/year®

Campground
Car Camping
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*Awerage resident spending per perscn per year includes equipment purchases,
maintenance,egquipment rental, guidings and transportation

SATISFACTION SCORES NET PROMOTER

SCORE (NPS)

Orverall quality
Signage/Wayhinding
Access/Parking

Friendliness of locals
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Crawding * Likelihood of recommending the
Fraszer Valley as an outdoor recreation

* Satisfaction with cutdoor recreation components (10 = very satisfied 1 = not at all) .
: destination

INTEREST IN INDIGENOUS CULTURE oPROMOTERS - %6 DETRACTORS = NPS
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very o5 P o5 pe Somewhat g ) & &~ Not 76% PROMOTERS 16%PASSIVES 8% DETRACTORS

Interested B Intersted at all

Extremely likely Mot at all likely



Conclusions

Recreation sector larger than believed
Importance of “soft” recreation activities
Verge of becoming a major destination

Leadership opportunity for the FVRD




Thank You

Project Sampling Team

BC Parks

ma# Recreation Sites
COLUMBIA .
and Trails
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Coquihalla Summit Snowmobile Club
Fraser Valley Mountain Bikers Association
Chilliwack Outdoor Club

Dual Sport BC

Chilliwack Snowmobile Club

BC Off-Road Motorcycle Association
Fraser Valley Dirt Riders Association
Greater Vancouver Motorcycle Club

Lost Traction ATV & SxS Club

Valley Outdoor Association

Hope Mountain Centre for Outdoor Learning
Chilliwack Search and Rescue

Central Fraser Valley Search and Rescue

Vancouver Soaring Association

Fishing BC
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